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Webster

UNIVERSITY

Marketing Emphasis Coursed % hours)

Degree Plan

MRKT 5000 Marketing 3cr --

MRKT 5610 Marketing Channel Management 3cr -- MRKT 5000

MRKT 5720 Pmotional Management or MRKT 5740 3cr -- MRKT 5000

Management of Digital Marketing

MRKT 5960 Marketing Management 3cr -- 12 hours of
MRKT courses

Any MRKT course or elective courseelisin the MS in 3cr --

Marketing program

Course descriptions may be found via this link: Course Descriptions. Course schedules may be found via this link: Course

Schedules.

Pathways

*Actual schedules may vary based on start date and course availability*

FulkTime Suggested Pathway w/BUSN 5000

YEAR 1
Term 1 Term 2 Tem 3 Term 4 Term 5
BUSN 5000 MBA 5020 MBA 5100 MRKT 5000 MBA 5500
MBA 5010 MBA 5030 MBA 5200 MBA 5400 MBA 5910
YEAR 2
Term 1 Term 2 Term 3
MBA 5920 MRKT 5720 MRKT 5960
MRKT 5610 MRKT Elective

FulkTime Suggested Pathway w/o BUSN 5000

YEAR 1
Term 1

Term 2

Term 3
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http://www.webster.edu/catalog/current/graduate-catalog/courses/
http://www.webster.edu/academics/course-schedules.html
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Webster

UNIVERSITY

Degree Plan
YEAR3
Term 1 Term 2 Term 3 Term 4 Term 5
MBA 5920 MRKT 5610 MRKT 5720 MRKT Elective MRKT 5960
Part-Time Suggested Pathway w/o BUSN 5000
YEAR 1
Term 1 Term 2 Term 3 Term 4 Term 5
MBA 5010 MBA 5020 MBA 5030 MBA 5100 MBA 5200
YEAR
Term 1 | Term 2 | Term 3 | Term 4 Term 5 |
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